Learning activities and film for Brighton and Hove
schools
Brighton and Hove Fair Trade City Steering Group
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Fair Trade Journey: India to Brighton
Lesson Ideas and film
The following lesson ideas and film were put together by the Brighton and Hove Fair Trade
City Steering group to raise awareness of the city’s Fair Trade status and the Fair Trade
work that goes on in the city.
The ideas and film are aimed at upper KS2 and KS3 and there are a number of lesson
ideas suggested before watching the film.
From discussions with pupils in the city we found that children’s awareness of Fair Trade
focused on food goods, such as coffee and chocolate, and their understanding of Fair
Trade was often limited to knowledge of producers receiving a ‘fair price’. With these ideas
and film we hoped to increase knowledge of the range of ethically traded items available
and also focus on ethical labour practices as an element of Fair Trade practice.
There are many more Fair Trade teaching resources available for schools to borrow from
Brighton Peace and Environment Centre. Please contact info@bpec.org to find out more.

Brighton and Hove: A Fair trade City
Brighton & Hove is a Fair Trade city. This means that our council has passed a resolution
supporting Fair Trade, and agrees to serve Fair Trade coffee and tea at its meetings and in
its offices and canteens. It also means that Fair Trade products are readily available in the
city’s shops, cafés and other catering establishments and that these products are used by
a range of local work places and community organisations. A requirement of being a Fair
Trade city is also that there is plenty of media coverage and popular support for Fair Trade.
Finally the setting up of a local steering group ensures there is a continued commitment to
Fair Trade status for our city.
2

Constitution for Fair Trade Steering Group: Brighton & Hove in Sussex
To support, encourage and celebrate Fair Trade, so that Brighton & Hove becomes well
known as a place that fosters and is closely associated with Fair Trade. To encourage a
varied, creative and engaging programme of activities.
1. To inform, promote and raise awareness of Fair Trade among residents, in particular
the idea of becoming Fair Trade Citizens. To ensure our promotion of Fair Trade in
Brighton & Hove is enthusiastic, positive and engaging.
2. To encourage local businesses, the council and other organisations to be
ambassadors for Fair Trade, by buying Fair Trade where possible and by helping us
to communicate the Fair Trade message to consumers.
3. To collaborate to create local partnerships so that businesses and organisations can
share benefits from their joint support of Fair Trade. By working together, to
encourage Fair Trade to become part of their structure and ingrained in their
thinking.
4. To encourage Community groups, e.g. clubs, churches, schools, and universities to
actively promote and include Fair Trade in their activities.
5. To support schools, universities and all educational centres to include Fair Trade in
their curriculum, ensuring it is taught in exciting and innovative ways, so that
students become enthusiastic proponents of Fair Trade.
6. To show how Fair Trade complements Environmental Sustainability, and to ensure
that Fair Trade is at the forefront of the Council’s Sustainability remit.
7. To maintain our Fairtrade City Status by continuing to commit to the five goals laid
down by the Fairtrade Foundation.
The five goals are:
1. Local council passes a resolution supporting Fairtrade, and agrees to serve
Fairtrade products (for example, in meetings, offices and canteens). You can
find Brighton & Hove Council’s Fair Trade page here:
http://www.brighton-hove.gov.uk/index.cfm?request=c1118561
2. A range of Fairtrade products is readily available in the area’s retail outlets
(shops, supermarkets, newsagents and petrol stations) and served in local
catering outlets (cafes, restaurants, pubs).
3. Local workplaces and community organisations (places of worship, schools,
universities, colleges and other community organisations) support Fairtrade
and use Fairtrade products whenever possible. A flagship employer is required
for populations over 100,000.
4. Media coverage and events raise awareness and understanding of Fairtrade
across the community.
5. A local Fairtrade steering group is convened to ensure the Fairtrade
Town campaign continues to develop and gain new support.
3

Fair Trade Businesses in Brighton and Hove
Brighton and Hove is a hotbed of independent Fair Trade organisations selling an eclectic
and unusual array of goods.
In Brighton and Hove we believe that a Fair Trade town needs to incubate, develop,
nurture and acknowledge the role of dedicated Fair Trade Organisations, whether these
are shops, wholesalers or internet stores based here.
The following organisations are registered in Brighton and Hove and (unless they are very
very small) the majority of income is through the trade in Fair Trade products. For Fair
Trade products we recognize products from FLO registered groups, WFTO registered
groups or members of WFTO registered national networks.
Check out these sites for your local home-grown businesses:
Believe You Can

www.believe-you-can.com

FAIR

www.thefairshop.co.uk

Fairly Covered?

www.fairlycovered.com

Love That Stuff

www.lovethatstuff.co.uk

Oh So Shika

www.shika.org.uk

rYico

www.rYico.org

What is Fair Trade? Background for teachers.
Fair Trade is about international trading partnerships which seek greater equality. This
means trading in a way which promotes and maintains transparency and respect. It
means contributing to sustainable development by offering better trading conditions to, and
securing the rights of, marginalised producers and workers.
WFTO is the World Fair Trade Organisation and uses ten principles to monitor the
activities of certificated organisations (see below).
There is a range of accreditation schemes for Fair Trade. The Fairtrade Foundation‘s
Fairtrade mark is the most well known in the UK. It guarantees a better deal to producers
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in the developing world by offering a fair and stable price which covers their production
costs, along with a premium that their organisation will be able to reinvest either in the
business or social and environmental schemes among the wider community.
The British Association for Fair Trade Shops (BAFTS) is the association for retailers and
recognised Fair Trade importers whose purpose is to bring about fundamental changes in
the status of working producers through Fair Trade retailing and campaigning.
Who benefits?
Fair Trade ensures better wages, working conditions and a more secure and sustainable
future for producers in developing countries.
Conventional trade disadvantages the poor and marginalised.
Fair Trade seeks to redress this imbalance. In Brighton & Hove, not only do we promote
the purchasing of Fairtrade labelled products, we also have several importers working
directly with producers in a distinctly Brighton & Hove way.
The support from Brighton & Hove consumers means that producers can send their
children to school and sometimes university, put better quality food on the table and
improve their housing conditions. In return, for the consumer, Fair Trade means not only
ensuring the producer is treated fairly; it also secures unique products, in many cases
imported directly from producer organisations.
“Without Fair Trade, I’d be begging on the streets.”
Peter, Bombolulu workshops, Kenya, working with Love That Stuff, Brighton.

10 Principles of Fair Trade
30 July 2013

WFTO prescribes 10 Principles that Fair Trade Organisations must follow in their day-today work and carries out monitoring to ensure these principles are upheld:
Principle One: Creating Opportunities for Economically Disadvantaged
Producers
Poverty reduction through trade forms a key part of the organisation's aims. The
organisation supports marginalised small producers, whether these are independent
family businesses, or grouped in associations or co-operatives. It seeks to enable them
to move from income insecurity and poverty to economic self-sufficiency and
ownership.
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Principle Two: Transparency and Accountability
The organisation is transparent in its management and commercial relations. It is
accountable to all its stakeholders and respects the sensitivity and confidentiality of
commercial information supplied. The organisation finds appropriate, participatory ways
to involve employees, members and producers in its decision-making processes. It
ensures that relevant information is provided to all its trading partners. The
communication channels are good and open at all levels of the supply chain.
Principle Three: Fair Trading Practices
The organisation trades with concern for the social, economic and environmental wellbeing of marginalised small producers and does not maximize profit at their expense. It
is responsible and professional in meeting its commitments in a timely manner.
Fair Trade buyers, recognising the financial disadvantages producers and suppliers
face, ensure orders are paid on receipt of products. An interest free pre-payment of at
least 50% is made if requested.
Where southern Fair Trade suppliers receive a pre-payment from buyers, they ensure
that this payment is passed on to the producers or farmers who make or grow their Fair
Trade products.
The organisation maintains long term relationships based on solidarity, trust and mutual
respect that contribute to the promotion and growth of Fair Trade. It maintains effective
communication with its trading partners.
Fair Trade recognises, promotes and protects the cultural identity and traditional skills of
small producers as reflected in their craft designs, food products and other related
services.
Principle Four: Payment of a Fair Price
A fair price is one that has been mutually agreed by all through dialogue and
participation, which provides fair pay to the producers and can also be sustained by the
market. Where Fair Trade pricing structures exist, these are used as a minimum. Fair
pay means provision of socially acceptable remuneration (in the local context)
considered by producers themselves to be fair and which takes into account the
principle of equal pay for equal work by women and men.
Principle Five: Ensuring no Child Labour and Forced Labour
The organisation adheres to the UN Convention on the Rights of the Child, and
national / local law on the employment of children. The organisation ensures that there
is no forced labour in its workforce and / or members or home workers.
Organisations who buy Fair Trade products from producer groups either directly or
through intermediaries ensure that no forced labour is used in production and the
producer complies with the UN Convention on the Rights of the Child, and national /
local law on the employment of children. Any involvement of children in the production
of Fair Trade products (including learning a traditional art or craft) is always disclosed
and monitored and does not adversely affect the children's well-being, security,
educational requirements and need for play.
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Principle Six: Commitment to Non Discrimination, Gender Equity and Women’s
Economic Empowerment and Freedom of Association
The organisation does not discriminate in hiring, remuneration, access to training,
promotion, termination or retirement based on race, caste, national origin, religion,
disability, gender, sexual orientation, union membership, political affiliation, HIV/Aids
status or age.
The organisation has a clear policy and plan to promote gender equality that ensures that
women as well as men have the ability to gain access to the resources that they need to
be productive and also the ability to influence the wider policy, regulatory, and institutional
environment that shapes their livelihoods and lives. Organisational constitutions and bylaws allow for and enable women to become active members of the organisation in their
own right (where it is a membership based organisation), and to take up leadership
positions in the governance structure regardless of women’s status in relation to
ownership of assets such as land and property. Where women are employed within the
organisation, even where it is an informal employment situation, they receive equal pay
for equal work. The organisation recognises women’s full employment rights and is
committed to ensuring that women receive their full statutory employment benefits. The
organisation takes into account the special health and safety needs of pregnant women
and breast-feeding mothers.
The organisation respects the right of all employees to form and join trade unions of their
choice and to bargain collectively. Where the right to join trade unions and bargain
collectively are restricted by law and/or political environment, the organisation will enable
means of independent and free association and bargaining for employees. The
organisation ensures that representatives of employees are not subject to discrimination
in the workplace.

Principle Seven: Ensuring Good Working Conditions
The organisation provides a safe and healthy working environment for employees and /
or members. It complies, at a minimum, with national and local laws and ILO
conventions on health and safety.
Working hours and conditions for employees and / or members (and any home
workers) comply with conditions established by national and local laws and ILO
conventions.
Fair Trade Organisations are aware of the health and safety conditions in the producer
groups they buy from. They seek, on an ongoing basis, to raise awareness of health
and safety issues and improve health and safety practices in producer groups.

7

Principle Eight: Providing Capacity Building
The organisation seeks to increase positive developmental impacts for small,
marginalised producers through Fair Trade.
The organisation develops the skills and capabilities of its own employees or members.
Organisations working directly with small producers develop specific activities to help
these producers improve their management skills, production capabilities and access to
markets - local / regional / international / Fair Trade and mainstream as appropriate.
Organisations which buy Fair Trade products through Fair Trade intermediaries in the
South assist these organisations to develop their capacity to support the marginalized
producer groups that they work with.

Principle Nine: Promoting Fair Trade
The organisation raises awareness of the aim of Fair Trade and of the need for greater
justice in world trade through Fair Trade. It advocates for the objectives and activities of
Fair Trade according to the scope of the organisation. The organisation provides its
customers with information about itself, the products it markets, and the producer
organisations or members that make or harvest the products. Honest advertising and
marketing techniques are always used.

Principle Ten: Respect for the Environment
Organisations which produce Fair Trade products maximize the use of raw materials
from sustainably managed sources in their ranges, buying locally when possible. They
use production technologies that seek to reduce energy consumption and where
possible use renewable energy technologies that minimise greenhouse gas emissions.
They seek to minimise the impact of their waste stream on the environment. Fair Trade
agricultural commodity producers minimise their environmental impacts by using
organic or low pesticide use production methods wherever possible.
Buyers and importers of Fair Trade products give priority to buying products made from
raw materials that originate from sustainably managed sources and have the least
overall impact on the environment.
All organisations use recycled or easily biodegradable materials for packing to the
extent possible, and goods are dispatched by sea wherever possible.
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Introductory activity
Aims
 To assess children's existing knowledge, understanding and attitudes about Fair
Trade, highlighting any assumptions or misconceptions.
 To set up a framework for study which starts with what children themselves want to
know.
What you will need:
Image of the Fairtrade Foundation logo.
Scrap paper
Blu tack
What to do:
Show pupils the Fairtrade Foundation logo.
Have they seen it before? Do they know what it represents?

The symbol is open to interpretation – some see a parrot, others a green leaf, some see
the black swirl at the centre as a road leading to a brighter future. The most popular
interpretation is to imagine the blue as sky, the green as grass, and the black dot and
swirl at the centre as a person holding one arm aloft. That figure represents the people at
the heart of the Fairtrade system – it could be a farmer holding up their product, a
shopper reaching to purchase, or a campaigner fighting for greater justice in international
trade. It also symbolises the producer waving across the world to the consumer, showing
the connections we have with the people who grow our food, make our clothes and things
we use everyday.

Ask children individually to write on scrap paper:
What do you know about Fair Trade?
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Put these up on a board that can be changed during the time you are focusing on this
topic.
Divide the class into groups and ask them to write a list of questions in response to this
question:
What more would you like to know about Fair Trade?
Ask children to think up as many questions as they can about things they would like to
know about Fair Trade. Make sure you give enough time for this, so children have the
opportunity to come up with some interesting questions. Maybe suggest coming up with
ten questions each group. Then groups to choose their three most interesting questions.
Discussion points:
Can the questions be put into different categories?
 Those which are easily answered
 Those which require books and other sources
 Those which have no defined answer but lead to wider debate and discussion
Put these questions on the board and explain that we will hopefully be answering some of
these during this topic.
It is important that children understand that there are no clear cut answers to a lot of
questions, and that many are based on opinion, although they may sound factual.
Activity taken from Oxfam ‘Go Banana’s’ photo pack.
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Shopping bag
Aim
To show how shopping links us to people in other parts of the world.
What you will need:
• A shopping bag containing a selection of products from around the world; to save time,
stick a label on each item to highlight its continent & country of origin. Include a wide range
of products, not just food e.g. rubber gloves, t-shirt etc.
• A poster sized world map, or world map on smartboard (a Peters Projection world map
enables pupils to see the relative areas of the ‘South’ and ‘North’).
What to do:
Ask individual pupils to put their hand into the bag without looking, choose an item and
guess what it is. Once revealed, the rest of the class can guess where it came from.
Results can be recorded on the world map, and a line drawn from producer’s country to
us, as consumers, in the UK. Pupils can then suggest more items to be added, e.g. from
their bags/pencil cases/clothing.
Ask pupils to look for patterns – which parts of the world do most products come from?
Is this what they would/wouldn’t expect? Why/ why not?
How do pupils think that these products arrive in the UK? What are the benefits and
consequences of being able to buy products from all over the world?

Extension activity
Individuals, pairs or small groups could draw up a global links ‘spider diagram’, with
themselves at the centre, and all their links with people in other parts of the world.
Start by asking who has:
• Spoken to someone in/from another country?
• Been on holiday to another country?
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• Has a friend/relative/neighbour that is from, or has lived in another country?
• Received/sent an email/letter to someone in another country?
• Has games/toys/music/clothes from another country?
Follow up activities
• Pupils could gather wrappers/labels/photos from items at home, and locate them on a
large world map to make a class display of trade links. You could also suggest they find
out where their trainers/clothes/TVs/play stations were made.
Pictures of shoppers (themselves?) in UK and producers in Southern countries could be
added to help pupils focus on the people involved (www.fairtrade.org.uk for more producer
information and images).
To complete the map, pupils could add questions they would like to ask the producers or
ask about world trade.
Activity from ‘Bananas and Cocoa Beans’. RISC
http://www.risc.org.uk/files/bananas-and-cocoa-beans.pdf

Fair work
Aim
To learn about fair and unfair labour practices and how Fair Trade can support improved
practice.
What you will need
A set of the nine cards for each group.
What to do
Divide the class into groups and give each a set of the nine following statements.
Don't give too much information about each one which may influence their decisions but
respond to questions if necessary.
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The group must discuss and work together to decide:
What will be the most important to you when you get a job in the future?
Children should arrange the statements in a diamond formation with the most important at
the top and the least important at the bottom. There is a blank card if they want to add in
another statement and can put this anywhere in the diamond.
Let groups know that there is no 'right answer' and that there are many different
perspectives and opinions.

Groups can look at each other’s diamonds. Were there any similarities or any surprises?
Ask a few groups for feedback about their discussions and to justify their results. What did
they find most difficult?
Ask each group to record their final decision of the diamond formation.
Now ask the groups to do the same activity again, in response to the following question.
What is most important for all workers in the world?
Were the responses different to the first one? Why?
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A safe place to work

Women get paid the
same as men

Paid enough to cover Paid enough to plan
your basic needs
for yours and your
family's future

Not have to work if
you are a child

Not too many hours in
a week

A long term job

Being able to speak
out when something
is not fair

Not too far away from
home
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To aid discussion:
Notes for discussion following the activity:
A safe place to work: Are employees protected from injury, danger, or developing health
conditions?
Women get paid the same as men: Some countries make laws to make sure employers
can't pay men more than women. But sometimes even with these laws, it still happens.
Paid enough to cover your basic needs: Some countries have free education and
health care for everyone, in other countries families will need to pay for these. Employees
may be looking after family members who can't work, such as children, elderly relatives or
relatives who are unwell or disabled.
Paid enough to plan for yours and your family's future: As well as covering basic
needs, day to day, having enough to plan for any future problems or aspirations.
Not have to work if you are a child: Some countries have laws about when children are
allowed to work, in England the minimum age is 13, only part time (unless in television,
theatre or modelling), in Italy and India it's 14.
Not too many hours in a week: Sometimes employees are required to do very long shifts
which can mean they don't get to see their family, can affect their health or be dangerous.
A long term job: Knowing that your job will carry on for a long time provides 'job security'.
Being able to speak out when something is not fair: Trade Unions help employees if
they are having problems at work and need advice and can speak to employers on behalf
of employees about the problems.
Not too far away from home: Some people may have to travel a long distance to get to
and from work. Others may need to live away from home, or even in other countries to
work which limits the time they spend with their family.

Class Fair Work Charter
Why do you think that not all employees in the world are able to have these
opportunities at work? Do you know of any examples where this has been the case?
Working together or in small groups, come up with a class agreement which states what
you would like to see as the minimum required that employers should provide for its
employees?
Design a logo to go with your charter.
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Believe You Can
Louise Birchmore
Aims:
To discuss a Fair Trade business in Brighton and Hove and understand the supply chain
for its products.
What you will need:
‘Journey of a Fair Trade Fairy’ statements cut into strips for each group.
‘Believe You Can’ Fair Trade statement
Images either printed or on presentation.
What to do:
Introduce Louise Birchmore (using image) and tell the class a bit about her.
Show an image of a Fair Trade Fairy and tell the class you will be finding out about the
journey of these fairies.
In groups, give each a set of statements (below) which they have to put in order to work
out the journey of the fairy. What was interesting about the fairies’ journey? Were there any
surprises?
Look at the photos of the producers in Tamil Nadu and how they make the fairies. You can
also watch them being made here: http://believe-you-can.com/shop/video-2/
Show the class the ‘Believe You Can' Fair Trade statement.
How does this charter compare to the ones drawn up by the class in the previous activity?
Are there any factors that are not included? Are there any you hadn’t thought of?
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'Believe you can'
'Believe You Can' is a Brighton based company set up by Louise Birchmore.
‘Believe You Can’ sell Fair Trade Fairies.
Louise had a 1st class degree in Textile design and over 15 years in design and buying
experience for many High Street retailers. She had plans for creating her own business for
many years and in 2006 finally took a leap of fairy faith and ‘Believe You Can’ was born!
Louise wanted to make gifts available which were ethically made, and after lots of
research, travel and help from the WFTO (World Fair Trade Organisation) she found the
perfect producer and in the first year visited them four times to design and develop
products, build a strong relationship and also oversee production.
Believe You Can is primarily a wholesaler and launched at the Top Drawer trade show in
January 2007 with just ten fairies. It was an instant success with many retailers placing
orders and wanting more fairies. Since then the fairies seem to have magically multiplied,
with a touch of Louise’s design skills with more being born each season!
The initial range has now expanded to include fairy cards and craft kits which have proven
very popular. Louise also believed we sometimes need angels and so these were added
and have since become best sellers.
The 'Believe You Can' collection is exclusively designed in the UK and hand-made by
WFTO approved Fair Trade producers in India, Teddy Exports.
Believe You Can are a BAFTS (British Association of Fair Trade Shops) recognised
importer.
'Believe you can' have worked with Teddy Exports since 2006 and always:
•

pay a fair price

•

pay 50% upfront to help with production

•

work together with trust, transparency, respect and also friendship.

•

help develop new skills for example hand-work in sewing our fairies!
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Put the following statements in order showing the journey of Louise’s Fair
Trade fairy.

I visit Teddy Exports, a company in Tamil Nadu, Southern India.
Together we design and develop new products, such as fairy
accessories which are made by their creative team.
From the first examples made, I then place a large order of fairies.
Currently I have around 70 products with more each year!
It is very important to visit Teddy Exports and discuss ideas and
how the business is going for both of us so we are both happy.
I pay Teddy Exports 50% in advance when I place the order to help
them buy the raw materials, such as fabrics and sequins.

Fairies are cut out, sewn and stitched by hand by employees of
Teddy Exports.

Fairies leave Teddy Exports in bulk i.e. multiple packs of each, by
lorry, to the port in India.
Fairies are loaded onto a large ship with lots of other cargo and
shipped from India to the UK. It takes approx 3 weeks plus a week
for checks at the port where I have to pay taxes on each fairy
before they are allowed into the country.
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Fairies are delivered on a lorry to my warehouse in Milton Keynes.
The cost of transporting products from the port in Felixstowe to
Milton Keynes is more than the shipping cost from India to UK!

I pay the balance of the remaining 50% to Teddy Exports when the
fairies arrive in the UK.

I exhibit my products including the fairies at trade shows where
buyers from many different shops all over the UK and worldwide
come to buy products from other companies for their shops.
Shops order the products they want to sell, including the fairies
which are then picked and packed by the warehouse and sent by
courier all over the country and world to over 500 different shops.

Consumers buy the fairies for gifts and birthdays.
The fairy has a happy home!

19

‘Believe You Can’ Fair Trade charter
We have worked with our suppliers since 2006.
Fair Trade working conditions include:
 Secure and continuous employment.
 Excellent and safe working conditions (no ‘sweatshops’)
 Above average wage
 Equal pay for both genders
 Socially inclusive – employing HIV positive and disabled workers
 Paid holidays & sick leave
 Sensible working hours
 No child labour or forced labour.
 Concern for the social, economic and environmental well-being of all
employees.
Community Welfare Projects:
50% of our producers profits set up and fund local community welfare
projects including:
Education: School and Nursery.
Founded in 1994 with over 400 children across eight year groups, including
special needs education.
Non-Formal Education:
Our suppliers do not support child labour but recognises that it is a problem in
India. The school offers a chance for local working children in the community
to learn in the evening where they are also provided with free books,
transport and a hot evening meal.
Community Health Centre:
All workers receive free healthcare. High quality minimal cost healthcare is
provided for the community which helps over a thousand families in the
surrounding rural area.
Veterinary Projects:
This includes providing basic veterinary care for farmers and local villagers.
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Louise Birchmore with Teddy Exports employees in Tamil Nadu, India
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Fair Trade Journey: Film
Aims:
 To find out about the people in the Fair Trade chain between India and Brighton.
 To explore what Fair Trade means through Fair Trade retailers in Brighton.
What you will need:
Fair Trade Journey: India to Brighton. Film
What to do:
Let the class know that we are going to find out more about the people in a Fair Trade
chain, particularly those involved with Fair Trade Fairies.
You may want to ensure understanding of the following terms before watching the film:
Producer, Retailer, Wholesaler, Consumer
There are points in the film where a question is asked, which provide an opportunity to
pause and discus the question with your class.
Note: When discussing ‘fairness’ some people talk about ‘equality’. It is important to make
clear that equality is not just about people having the same treatment, but that people
should have the same opportunity appropriate to their needs.
For example:
If a teacher put all the books on a high bookshelf that only the tallest children could reach,
this would not be equality. The teacher might say that the books are available to all the
children so is treating them equally, but in fact they are only available to the tallest.
Look back to the questions asked by pupils at the beginning of the topic. Have we found
out everything we wanted to know?
If not how can we find out more? Who can we write to in order to find out more?
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Frequently asked questions
Some people say ‘buy local’ rather than ‘buy Fairtrade’. What is the Fairtrade
Foundation’s response?
The Fairtrade Foundation recognises that many farmers in the UK face similar issues to
farmers elsewhere, not least ensuring that they get a decent return for upholding decent
social and environmental standards in their production. We therefore support the
promotion of sustainable production for UK farmers but our specific role will continue to be
supporting farmers from the developing world.
Fairtrade isn’t in competition with UK farmers and the purchase of locally produced and
Fairtrade products are not necessarily mutually exclusive. Fairtrade focuses by and large
on tropical agricultural products such as coffee and bananas that can’t be grown in
temperate climates or products that can’t be grown in sufficient quantities in the EU e.g.
grapes and oranges. For some items such as honey and flowers, local supply is not able
to meet the total demand - it has been estimated that both UK flowers and honey account
for less than one-third of the UK market - and so imports are necessary to keep up with
consumers’ shopping preferences. Other products, such as apples, are seasonal in both
the UK and places like South Africa, and for as long as shoppers want to buy apples out of
season, there is a demand for fruit from other countries. Often the choice facing shoppers
is not necessarily between local honey and Fairtrade certified honey but between Fairtrade
honey and conventional honey imported from, say, the US or China. It is up to each person
to weigh up these choices and shop accordingly.
Ultimately, it is up to each person to do what they see as being in the interests of people
and the planet. What is important is that we all try to make informed choices wherever
possible. The Fairtrade Foundation is committed to raising awareness of ways in which
buying products carrying the FAIRTRADE Mark is empowering and strengthening the
future for disadvantaged producers in developing countries.
Is buying Fairtrade products a good idea, given concerns on climate change?
By buying products that carry the FAIRTRADE Mark, shoppers can be assured that
disadvantaged producers and workers in developing countries are getting a better deal:
receiving a fair and stable price for their products which covers their costs of production;
benefiting from longer-term trading relationships; receiving the Fairtrade premium for
investment in social and economic development projects; and receiving pre-financing
where requested. In its 13 years of existence in the UK, Fairtrade has proved to be an
extremely successful model of how people-centred trade can effectively reduce poverty
and improve livelihoods.
The public concern around climate change and carbon emissions has been growing
rapidly in recent months and there is no doubt that far-reaching global action has to be
taken now to deal with global warming. However if the debate around this issue becomes
overly obsessed with the question of food miles, this could severely damage opportunities
for sustainable forms of export agriculture to contribute to the economic and social
development of poor producers.
Agriculture can play a critical role in the economic and social development of developing
countries – up to one and a half million livelihoods in Africa alone are estimated to be
dependent upon UK consumption of agricultural and horticultural produce. Increased
agricultural growth is thought to be the most likely source of economic growth in Africa
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given that 70% of the rural poor work on the land. Fairtrade certification ensures that the
benefits of agriculture accrue to marginalised and disadvantaged producers.
While an international consensus has been reached on the science of climate change,
what is now needed is a balanced debate on the best way forward to reduce the impact of
climate change whilst also supporting developing countries in tackling poverty and
promoting sustainable development.
http://www.fairtrade.org.uk/what_is_fairtrade/faqs.aspx

Artwork copyright © 2012 by JO BROWN
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