
 

 

 

 

 

 

For Fairtrade Town status to be maintained it must be renewed one year from the date of declaration. The 

first renewal will provide a brief update on what’s happened since status was first achieved and a two year 

action plan detailing what the Steering Group (and its partners) intend to achieve in the next two years. 

Further renewals will be required every two years and focus on how far the group has met the targets and 

ambitions they set in the previous renewal action plan.  

 

To renew status a copy of this form must be completed and signed by two group members plus a local 

authority representative before returning electronically to the Fairtrade Foundation at 

volunteer.towns@fairtrade.org.uk. If necessary, supporting documents can be posted to Fairtrade Towns, 

The Fairtrade Foundation, 3rd Floor, Ibex House, 42 - 47 Minories, London EC3N 1DY.  

 

The Fairtrade Foundation will review the Action Plan and may be in touch to discuss any comments, 

suggestions or concerns with the steering group key contact before agreeing the final Action Plan with the 

Steering Group and officially renewing Fairtrade Town status.  An updated Fairtrade Town certificate will be 

sent to you when your area’s Fairtrade status has been renewed. We look forward to hearing how you got on 

with all your plans!  

 
Contact name Tracey Hill and Siobhan Wilson 

Please tick if you are happy for us to pass on your contact details to Fairtrade supporters keen to join or 
learn about your campaign (it will not be given to any other organisations)                                
 
 

 

 

 

Status to be renewed (tick one box only): Fairtrade Town Fairtrade City Yes   
Fairtrade Village  Fairtrade Zone  Fairtrade Island  Fairtrade County  
Fairtrade Borough 

  
For the area of: Brighton and Hove ___________________________________________________  

Population: c. 250,000 
 
Date Fairtrade status declared:  15 October 2004 _____________________________________________  

Date Fairtrade status last renewed (if different to above): 30 May 2013

Complete and return for renewal of your 
Fairtrade Town status! 

Renewal Form 

mailto:volunteer.towns@fairtrade.org.uk


Fairtrade Town Action Plan                                                                                                      

 

Update on progress since status was first achieved/last renewal: 
 
Please give a brief update on campaign activities, progress made and any challenges met since your 
declaration/last renewal. Please tell us about key events you’ve organised, the current commitment from the 
local authority,and any changes to the Steering Group. 
 
There is no fixed format for how you must do this, however we recommend that you report on your 
measurements of success, as indicated in your previous action plan where this is appropriate. This is your 
chance to tell us what’s worked, shout about your successes and make sure we’re aware of the challenges 
you’re seeing on the ground as you campaign to win support for Fairtrade and trade justice. 
 
We have maintained the profile of Fair Trade in the city by running a number of events, mainly in 
partnership with other organisations. 
 
Library Exhibition during Fair Trade Fortnight 2013 in the central Jubilee Library together with 
Brighton and Hove Food Partnership and Brighton and Hove High School 
 
Fair Trade markets at various locations 
 
Talks including by Henry Matenda, sugar cane producer from Malawi, Shared Interest and other 
partners 
 
Visits from a People Tree producer from Bangladesh, Calcutta Rescue from India and an Olive 
Farmer from Palestine 
 
Materials for schools including a video, lesson plan and links to other educational resources have 
been put onto our website. The local pupils who helped make the video (“Fair Trade Journey: India to 
Brighton”) discussed it with the Secretary of State for International Development when she visited 
their school in 2014. 
 
We have participated in Brighton Fashion Week in 2014 with speaker meetings discussing the 
importance of the supply chain in the aftermath of Rana Plaza.  This discussion convinced the event 
to focus solely on sustainable and Fair Trade fashion. 
 
We arranged a Fair Trade wine tasting event at a local restaurant, sponsored by the Co-operative 
Group inviting Visit Brighton partners, University of Brighton and the NHS Trust 
 
We have maintained a website and Twitter feed and brought in enough funding to sustain our 
activities. 
 
We have continued to hold regular Steering Group meetings with a range of stakeholders including 
flagship employer the University of Brighton, faith groups, teachers, the City Council, local 
businesses and other voluntary organisations. 
 
We have faced the challenge of bringing more people into the Steering Group as several key people 
have moved on recently. 
 
We held a Christmas Fair Trade Trail in 2013 and 2014 to highlight businesses selling Fair Trade in 
the city. 
 
The introduction of the minimum buying standards which includes Fairtrade food by the Brighton 
and Hove Food Partnership at various organisations across the city 
 
The Council has supported the Fair Trade Steering Group over the past two years by providing grant 
funding for publicity and the website, and for Brighton Fashion Week 2014. The Steering Group has 
benefitted from the involvement of a nominated Councillor and Council staff, including the Head of 
Sustainability who was instrumental in incorporating Fair Trade principles into the Council’s 
Sustainability Action Plan. Supporting Fair Trade is also part of the Brighton and Hove Food 
Partnership minimum food buying standards which is supported by the Council. 
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Action Plan for the coming two years: 
 
Please note, ongoing activity is required from the Council (developing Goal 1) and there must be a Steering 
Group that meets regularly to ensure progress and continued commitment to the campaign (Goal 5). We 
strongly recommend that the Steering Group also sets themselves at least one aim to develop activities 
around Goal 2 (Retail and catering outlets), Goal 3 (community involvement, including workplaces, places of 
worship, educational establishments and other community organisations) and Goal 4 (events and media 
coverage). Your group knows what will have the greatest impact locally and what works in your community. 
Be brave, be creative and be imaginative. We look forward to hearing your plans! 
  

Taking Goal 1 forward: Required 
 
The local council passes a resolution supporting Fairtrade, and agrees to serve Fairtrade products 
(for example, in meetings and in its offices and canteens)  

 

A few questions to start the group thinking!  How will the steering group build on the relationship 

with the Council, developing action and support on the commitments made in the original resolution? Are 
there new ways the Council can use it’s buying power to benefit producers and workers in developing 
countries (for example, use of more Fairtrade products by council staff e.g. cotton uniforms or use in other 
places e.g school canteens or libraries)?  Are there different ways your council can support the work of the 
steering group and help increase awareness and understanding across the community?  

 

Overall aim or aims (what do we want to achieve in the next two years?): 
 
Raise the profile of Fair Trade within and outside of the Council and make more use of Council 
resources 
 

Planned activities (what are we going to do to get there?): 
 
Ask the Council to support Fair Trade businesses by offering a discount of trader permits 
Write to the Chair of the new Procurement Board to put the case for Fair Trade procurement 
Seek to promote Fair Trade Fortnight to Council staff 
Make use of Council Communications team to support the work of the Steering Group 
Work with Visit Brighton and other council departments to reach out across the city to engage with 
businesses 
 

Measuring success (how will we measure progress?):  
 
More publicity and promotion of Fair Trade across the city 
Reach of communications from council 
Conversion to Fair Trade purchasing within organisations and council (not sure how this is 
measured.) 
Increased council procurement where financially feasible 
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Taking Goal 2 forward:  Recommended 
 
A range of Fairtrade products are readily available in the area’s shops and served in local 
cafés/catering establishments. 
 

A few questions to start the group thinking: How does the campaign aim to increase the range and 

availability of Fairtrade locally and encourage businesses to make more of a commitment? Are there specific 
companies we want to influence and how will we make it easy for anyone to choose Fairtrade every time 
they shop or enjoy a coffee in town?  

  

Overall aim or aims (what do we want to achieve in the next two years?): 
 
Encourage the uptake of Fair Trade by raising the profile of Fair Trade and linking it in with other 
ethical business models such as social enterprises, community interest companies and co-
operatives.  Ongoing support for Brighton Fashion Week who are helping to educate around Fair 
Trade 
 

Planned activities (what are we going to do to get there?): 
 
Map the Fair Trade businesses in the city and provide as many links as possible on our website. 
Lobby the Council to offer trading permit discounts to Fair Trade businesses. 
Hold events in partnership with leading Fair Trade businesses to promote them and increase 
awareness of the Steering Group at the same time. 
Promote Fair Trade Fortnight and World Fair Trade Day well in advance and try to generate ideas 
for activities 
 

Measuring success (how will we measure progress?):  
 
Number of events held and attendance.  
Number of new contacts added to our supporters’ list. 
Number of attendees at Fair Trade Fortnight events held. 
Ultimately, number of businesses trading Fair Trade goods. 
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Taking Goal 3 forward: Recommended 
 
Local work places and community organisations (places of worship, schools, universities, colleges 
and other community organisations) support Fairtrade and use Fairtrade products whenever 
possible. Populations over 100,000 will also need a flagship employer 

 
A few questions to get the group thinking! How will the campaign reach new work places and 

community organisations, encouraging them to make their own commitment to Fairtrade and get involved 
with the local campaign? Are there partners that could help the steering group reach and inspire new 
audiences or events and activities that could encourage more organisations to get involved, or take their 
involvement to the next level? 
Overall aim or aims (what do we want to achieve in the next two years?): 
 
Network with other organisations where we share values particularly around ethical business 
models and sustainability – collaborate models which give something back to everyone who 
participates (includes co-operatives, social enterprises and any activity with places emphasis on 
social value). We will also seek to create links between the Living Wage campaign in UK and 
awareness of Fair Trade. 
 

Planned activities (what are we going to do to get there?): 
 
The University of Brighton is happy to continue as our flagship employer. 
Join Community Works, an umbrella group for community and voluntary organisations to access 
their training resources and communication channels 
Hold Steering Group meetings alongside interesting speaker meetings in partnership with local 
organisations, to draw in different people to the Steering Group and grow our supporters’ list 
Make contact with local schools to update them on changes to the Fair Trade status, promote Fair 
Trade Fortnight and look for opportunities to interact. 
Promote school uniform swaps and link it in with Fair Trade cotton, showing how money saved by 
re-use can enable people to make sustainable choices when buying new. 
 

Measuring success (how will we measure progress?):  
 
Growing our supporters’ list and seeing new people coming into the Steering Group 
Number of events partnered with other organisations 
Number of schools signing up as an interest in Fair Trade 
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Taking Goal 4 forward: Recommended 
 
Events and media coverage raise awareness and understanding of Fairtrade across the community.   
 

A few questions to get the group thinking! What events do you want to organise over the coming two 

years? Are there any established community events that you want to make Fairtrade a part of? How will the 
campaign ‘make a noise’ through the local press, local newsletters and perhaps social media? How will your 
campaign spread the word over the coming two years? 

 

Overall aim or aims (what do we want to achieve in the next two years?): 
 
Higher profile for Fair Trade and a better integration between Fair Trade and other causes which 
generate more media interest but where there is a connection. Examples are 
sustainability/reducing waste, and ethical business models including co-operatives and social 
enterprises. We also aim to increase public understanding of the benefits of the Fair Trade 
premium and investment in Fair Trade businesses. 
 

Planned activities (what are we going to do to get there): 
 
Participate in planned events such as the “Feeding the 5,000” event highlighting food waste and 
food provenance issues. 
Participate in the WRAP/Brighton Fashion Week event at the Open Market, and ensure there is at 
least one speaker at the panel debate likely to raise Fair Trade 
Look for other opportunities like this. 
Make appropriate use of Council’s communication team and the support of the Council leader 
Warren Morgan for Fair Trade 
Maintain our website and keep it up to date. 
 

Measuring success (how will we measure progress):  
 
Two main events a year – Fair Trade Fortnight and Brighton Fashion Week 
At least four Steering Group/speaker meeting events a year 
Build a list of supporters 
Participation in other events as they come up 
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Taking Goal 5 forward: Required  
 
A local Fairtrade steering group representing a range of local organisations and sectors meets 
regularly to ensure the Fairtrade Town continues to develop and gain support 
 
Please give details of the current Steering Group (include a full list of present members with roles 
and any organisations they may represent): 

 
A few questions to get the group thinking! Does our group represent different sectors across the 

community? How could we recruit new members? Could we join forces or work with other Fairtrade Town 
Steering Groups close by? How can we work more closely with active schools, colleges, workplaces or 
businesses?  
Overall aim or aims (what do we want to achieve in the next two years?): 
 
Demonstrate how Fair Trade fits in with the wider picture of sustainability, ethical business, and 
collaborative business and organisational models that deliver social value. 
Work in partnership with other organisations to promote them and ourselves and expose more 
people to the work of the Steering Group 
 
 

Planned activities (what are we going to do to get us there?): 
 
Hold Steering Group meetings jointly with speaker meetings featuring key local partners. 
Invite other businesses and organisations to join the Steering Group. 
Fundraise to maintain the website and other costs of operation through sponsor donations etc (eg 
the Co-operative Group, Waitrose “green token” system. 
Approach the Chamber of Commerce for possible “ethical business” debate 
Participate in other events where possible 
Make contact with other Fair Trade groups in Greater Brighton (we are already in touch with 
Seaford) 
 

Measuring success (how will we measure progress?): 
 
Grow our supporters list 
Joint events with other organisations 
Bring in enough funding to cover our costs 
 

Steering Group members: 
 
Chair – Tracey Hill – Councillor 
Secretary – Julia Hart – teacher 
Treasurer – Peter Freeman –Shared Interest Ambassador and school governor 
 
Siobhan Wilson – Fair Trade business owner 
Ian Chisnall – church and voluntary sector trustee and co-ordinator 
Louise Mabbs – textiles artist and participant in church interest groups 
Ruth England – Brighton Peace and Environment Centre (on maternity leave) 
Julie Barker – University of Brighton (another contact tbc) 
Alison Hadfield – Brighton and Hove High School 
Chloe Clarke – Brighton and Hove Food Partnership 
Isabel Roffe-Silvester – Sustainable designer 
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And finally… Beyond the Five Goals! 
 
Fairtrade Towns have come a long way since the core five goals were developed in 2001 and 
Steering Groups since then have come up with some amazing and inspired ways to take their 
campaign forward. If your group has a dream, an idea or activity that falls outside the core five 
goals but that you think will make a difference, make it part of your plan!  
 
 

Overall aim or aims (what do we want to achieve in the future?): 
Broader understanding and purchasing of Fair Trade across the city working with regional and 
national groups to mainstream and reduce cost of Fair Trade products where achievable (i.e 
school uniforms.) 
 

Planned activities (what are we going to do to get us there?): 
 
Support the Food Partnership, Brighton Fashion Week, University of Brighton, Eco Schools and 
others who wish to educate about Fair Trade or adopt Fair Trade in their business model 
 

Measuring success (how will we measure progress?): 
 
Increased growth of Fair Trade within the city and receiving information from organisations who are 
integrating Fair Trade to understand the impact of our work 
 
 
 
 
 1. Group member 2. Group member 3. Local authority 

Signed Siobhan Wilson _______  Peter Freeman _______  Tracey Hill ___________  

Name Siobhan Wilson _______  Peter Freeman _______  Tracey Hill ___________  

Position/organisation Owner, the FAIR Shop _  Ambassador, _________  Councillor ___________  

  ___________________  Shared Interest 

Date 10th November 2015 ___  10th November 2015 ___  10th November 2015 ___  
 
If this document is submitted in electronic format it can be deemed to be signed by the names given above. 
 

 


